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‭About Me -‬‭I specialize in sales, design, & project‬‭management in the San Francisco Bay Area. I’ve been highly‬
‭successful at delivering on‐time, on-budget projects that integrate solutions with company values & growth.‬

‭Over my 20‐year career I’ve taken hundreds of projects (500,000 SF +) from concept-to-completion for design-‬
‭builds, urban environments, historic preservations, residential renovations, assisted living facilities, medical‬
‭offices, commercial-office interiors, ground-up municipal work, interior & exterior space-planning, and more.‬

‭Quick Credentials‬
‭➢‬ ‭HIS Licensed home improvement salesperson in the State of CA.‬
‭➢‬ ‭Licensed remote aerial vehicle pilot (FAA Part 107).‬
‭➢‬ ‭Bachelor of Architecture + MBA.‬
‭➢‬ ‭Advanced sales & sales management / entrepreneur training (5 Yrs).‬

‭Who I am as a professional -‬‭I’m driven to learn and‬‭care about everything I manage. That mindset has led me to‬
‭success with multiple sales teams across the Bay Area, and given me a diverse network of friends / colleagues /‬
‭clients that would recommend my services, no matter the field.‬

‭Current Role‬
‭Frontline Wildfire Defense:‬‭South Bay / Peninsula‬‭/ Central Coast‬
‭Territory Sales Manager (August 2024 to Present)‬

‭➢‬ ‭Utilizing my 15 years of experience as a top-tier sales & design professional, I consult with clients in‬
‭wildfire zones to assess their properties for fire mitigation strategy, including exterior sprinkler systems.‬

‭➢‬ ‭Through careful planning and measured follow-up, I have been able to reduce the lead-to-sale timeline‬
‭significantly, and increase customer satisfaction / average deal size with a wide range of residential and‬
‭commercial clients across the Bay Area.‬

‭Education‬

‭University of Florida:‬‭Master of Business Administration‬‭(MBA) Dec 2016.‬
‭Elected Class Representative.‬‭Hough Graduate School‬‭of Business‬‭. (Gainesville, FL).‬
‭Relevant Coursework:‬‭The Art of Negotiation, Organizational‬‭Behavior, Analytics‬‭.‬

‭The Pennsylvania State University.‬‭Bachelor of Architecture‬‭(B. Arch) May 2009.‬
‭Stuckeman School of Architecture‬‭(University Park,‬‭Pennsylvania). 3.37 GPA.‬

‭Software Experience:‬‭Adobe Suite, SalesForce & CRM‬‭Price Book Building, 3D Rendering (Sketchup / FormZ),‬
‭Drafting (AutoCAD), Ingage (Analytics Presentation), Contractor’s Cloud (CRM), Rilla (Artificial Intelligence‬
‭Sales), Google/Microsoft Suites, Hatch (Re-Hash).‬
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‭Previous Sales Roles‬

‭Mr. Roofing Inc:‬‭San Francisco - South Bay / Peninsula‬
‭Sales Manager, Sales Operations, Sales Training (Dec 2020 to Aug 2024)‬

‭➢‬ ‭72% increase in sales in year 1, no change in team size, 50% increase in average deal size.‬
‭➢‬ ‭84% increase in sales from $3.8M to $7M with equal team size over 3 years.‬
‭➢‬ ‭Crafted the entire training system / tools.‬
‭➢‬ ‭Organized all sales operations and coordination tools with production, payroll, etc.‬
‭➢‬ ‭Combined data and experience to build an entire new pricing system and CRM integration.‬
‭➢‬ ‭Training, sales management, and operations for a diverse group of B2C professionals.‬
‭➢‬ ‭Proven sales systems + artificial intelligence / analytics to move the dial on KPI‬

‭System Pavers‬‭Northern California Territory.‬
‭Sales Manager‬‭(Feb. 2019 to Dec. 2020) Design Consultant‬‭(April 2017 to Feb 2019)‬

‭➢‬ ‭Organizing a regional team of 5‐11 salespeople for in-‐home sales in the Bay Area, $7M budget.‬
‭➢‬ ‭Consistent data monitoring and goal setting to align personal, employee, and company goals.‬
‭➢‬ ‭Psychology based B2C sales training (ie. Tom Hopkins, Jordan Belfort, Brian Tracy, etc.)‬

‭The Sliding Door Company – SpacePlus‬‭San Francisco,‬‭CA (Jan. 2017 – April 2017).‬
‭Sales Manager NorCal Territory‬

‭➢‬ ‭Consistently hit 200% of budget, with a 600% increase in lead flow for a dormant account.‬
‭➢‬ ‭Led brand awareness lunch & learns for prominent designers in the city.‬

‭Previous Design Roles‬

‭EDGE Architecture Inc.:‬‭Clearwater, FL (Mar. 2013‬‭– Oct. 2016)‬
‭Director of Digital Media‬

‭➢‬ ‭Lead Generation & Business Development‬
‭➢‬ ‭Spearheaded a development plan for a self-‐managed digital media & website launch.‬

‭Targeted profitable lead segments using data driven (CLV) analysis and marketing.‬
‭➢‬ ‭Managed groups of up to 60 for on-‐time, budgeted construction; from start to finish.‬
‭➢‬ ‭Rotating pipeline of 10+ multi-‐million dollar accounts.‬

‭Relationship Management‬
‭➢‬ ‭Built & maintained long-‐term client/vendor relationships for account continuity.‬
‭➢‬ ‭Led the company in development of customized I.T. solutions for error-‐correction.‬

‭Arc Design Inc:‬‭Clearwater, FL (Sept. 2011 – Dec.‬‭2016)‬
‭Sales & Business Development Regional design & permitting service as a contractor.‬

‭Bessolo Design Group Inc‬‭: Clearwater, FL (Mar. 2012‬‭– Mar. 2013)‬
‭Architecture / Interior-‐Design Intern‬‭Multi-‐Family‬‭residential w/ in-house AEC.‬

‭George Boyle Architect LLC‬‭: New York City, NY (April‬‭2010 – Aug 2011)‬
‭Architecture Intern‬‭Manhattan loft design, historic‬‭preservation, embassy design.‬


